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A WRONG winning message that made “jackpot
aunty” Choo Hong Eng
think she had won a Cash
Bonus of $416,742.11 playing slots at Marina Bay
Sands (MBS) earned the
casino a letter of censure
from the Casino Regulatory
Authority (CRA).
That along with a total
of $357,500 in fines were
meted to MBS yesterday by
the Singapore gaming regulator for allowing 31 people
to be on its premises when
they should have been
barred.
Resorts World Sentosa
(RWS) was fined $140,000
for letting in 22 people it
should have barred from its
casino.
In all, both casinos were
fined a total of $497,500 for
“failing to prevent” 53 people from entering or remaining on their premises
between May 1, 2011, and
Oct 31, 2011.

them to be in the casinos
for 24 hours. They must
check that those on exclusion orders and minors are
not allowed into the casinos, and they also have a
duty to report to the CRA
when such breaches are
found.
MBS was censured yesterday for violating gaming
equipment
regulations
when it failed to ensure
that the right winning message should have been displayed when Madam Choo,
a vegetarian food seller,
struck jackpot on a Lotus

Evolve slot machine on Oct
18, 2011. When she hit the
jackpot, the screen lit up to
display
the
sum
$416,742.11 and the words
“Cash Bonus”. But she was
later told the machine malfunctioned and she was of-

fered $50,000 and a car
worth $258,962 instead.
MBS later paid her
$416,742.11 to settle the
matter.
The CRA, in a statement
yesterday, said its investigations showed there was “no

‘We take the lapses seriously
and will continue to fine tune
our entry systems and
processes.’
– An RWS spokesman

deliberate intention by
MBS to deceive or deprive
her of her prize, which
should have been a car”.
An MBS spokesman said
MBS remains committed to
comply with the rules and
regulations of the CRA.
An RWS spokesman
said: “Resorts World Sentosa notes the Casino Regulatory Authority’s disciplinary actions with regard to
the social safeguard breaches at the RWS Casino. We
take the lapses seriously
and will continue to fine
tune our entry systems and
processes.”

37.5% have seriously
thought to set up
own business: study
By ANGELA TENG
SINGAPOREAN students in
institutes of higher learning
(IHL) show a healthy interest in entrepreneurship
though not many yet are
actively starting businesses, according to a survey.
Of the 3,133 Singapore
IHL students polled across
the three public universities and five polytechnics
for the 2011 Global University Entrepreneurial Spirit
Students’ Survey (Guesss),
79.8 per cent of Singapore
IHL students were seen to
have entrepreneurial interest, which is defined as giving some thought of founding their own business.
This is on a par with 11
other high-income countries including Japan, the
UK and Germany that fall
under the Organisation for
Economic Co-operation
and Development (OECD),
said the NUS Entrepreneurship Centre yesterday.
Despite the interest, only only 1.1 per cent of Singapore IHL students are currently active in a self-founded business, compared to
the OECD’s average of 2.5
per cent.
In addition, 37.5 per
cent of Singapore IHL students were shown to have
given serious thought to
founding their own business, above the OECD’s
average of 36.3 per cent.
An interesting finding revealed that Singapore IHL
students have higher aspirations to be a founder or
successor right after their
studies in the short term, at
18.8 per cent, 8.1 per cent
higher than the OECD average. In the five-year range,

Singapore IHL students
were also higher than the
OECD average by 1.7 per
cent, at 6.9 per cent.
Compared to the OECD
average, more Singapore
IHL students agreed that
IHL provides a favourable
climate for them to become
entrepreneurs, with students rating Singapore’s
IHL climate for fostering
entrepreneurship highly at
4.44 out of a scale of 7, with
7 as strongly agree.
This was higher than
the international average of
3.74 and ranked Singapore
as the second highest
among the OECD countries,
behind France.
The survey results also
showed that if a student is
male, studying business or
has an entrepreneurial family background, they are
more likely to have given repeated serious thought to
founding their own business or are currently owners of a self-founded business.
On a side note, polytechnic students were shown
have more repeated serious thought to founding
their own business compared to university students but less likely to be
active in an actual
self-founded business, revealed the NUS Survey.
“The Guesss results affirm the favourable climate
and positive support for entrepreneurship,” said Chew
Mok Lee, Spring’s assistant
chief executive (entrepreneurship & innovation).
“The task force would
take into consideration
some of the Guesss results,
such as the Polytechnic respondents’ desire for more
entrepreneurship
programmes, and put forth its
recommendations by end
of the year,” Ms Chew
added.
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Taking flight: Traffic to and from the Middle East, South-west Pacific and the Americas recorded double-digit
growth, while South-east and North-east Asia traffic was weaker, growing in the low single digits

Changi passenger traffic up 4.5% in July
By VEN SREENIVASAN
PASSENGER traffic through Changi
Airport in July rose 4.5 per cent
year-on-year to 4.36 million. Air traffic movements grew in tandem, with
27,100 landings and take-offs or 4.6
per cent more than a year ago.
Traffic to and from the Middle
East, south-west Pacific and the
Americas remained strong and recorded double-digit growth. However, the growth in South-east Asia
and North-east Asia traffic was wea-

ker and in the low single digits.
These two regions account for about
70 per cent of total passenger traffic
at Changi.
On the cargo front, Changi handled 152,900 tonnes of shipments
last month, a decline of 4.5 per cent
over the previous year.
On a rolling 12-month basis, passenger traffic and aircraft movements increased to 49.3 million (up
10.3 per cent year on year) and
318,000 (up 12 per cent) respective-

ly. Airfreight movements were stable
at 1.85 million tonnes for the
12-month period.
The airport is on target to record
total passenger traffic of slightly over
50 million for 2012.
As at Aug 1, 100 airlines operate
at Changi Airport, connecting Singapore to more than 220 cities in 60
countries around the world. With
more than 6,200 weekly scheduled
flights, an aircraft takes off or lands
at Changi roughly once every 100 seconds.

EPL Masters Football Asia getting
corporate sponsorship cold shoulder
By MALMINDERJIT SINGH
FOOTBALL legends will be making
their way to Singapore later this year
to showcase their skills to a local audience, but companies here are missing
out on a chance to capitalise on this
sporting extravaganza.
The EPL (English Premier League)
Masters Football Asia is adding Singapore to the list of cities on its tour circuit as the tournament – which pits
former players from the top tier of
English football – comes here in October. The competition will feature
three teams from England – Manchester United Legends, Liverpool Legends and EPL All-Stars – and a Singapore Legends team, which will take
each other on in a six-a-side, threehour indoor tournament at the Singapore Indoor Stadium.
Famous players representing the
various teams include Liverpool legends Robbie Fowler, Steve McManaman and Patrik Berger, who will rekindle their old rivalry with Manchester United’s Andy Cole and Lee
Sharpe. The EPL All-Stars team will
include World Cup winner and
former Chelsea defender Frank Leboeuf and giant Dutch striker Pierre
Van Hooijdonk while the Singapore
team will have players from the 1994
Dream Team, including Abbas Saad
and Fandi Ahmad.
But organisers lament that corporate sponsorships from Singapore
firms have been slow for the
US$400,000 tournament.
“We are probably a little bit close
to the F1 (Singapore Formula One
race) and there are enormous
amounts of corporate budgets that
are put behind the F1,” said Robert
Teasdale, CEO of Football Focus Asia,

which owns the rights to the Masters
Football tournament in Asia.
The clash with the F1 race also
means that marketing for the event
has to be compressed into the 2-3
weeks beginning with the official
launch on Sept 28, once the motor
race has ended here. Mr Teasdale
says this poses a challenge since in
other countries marketing the event
begins at least two months before the
tournament.
He noted that the company will
look into scheduling the tournament
next year at a more favourable time

Marketing also has to be
compressed into the 2-3
weeks beginning with
the official launch on
Sept 28, after the F1.
to ensure that there is no conflict with
the Singapore F1 race, so that more
companies can lend their financial
support to the event. “Ideally, we are
talking to major banks about 2013 because we will be coming back next
year,” Mr Teasdale said.
However, he acknowledged that
the financial dynamics of hosting the
tournament in Singapore are different from other countries it has been
held in – as corporate support for the
Singapore leg has been primarily
shown by purchasing tables at the
competition’s gala dinner, and VIP
and corporate hospitality seats at the
tournament itself.

Mr Teasdale revealed that two of
the firms that have sponsored the Singapore tournament are Maybank and
Carlsberg.
He is looking to use the inaugural
event this year as a showcase. “My
aim is to get the event done this year
to showcase it to the Singaporean public. Then everybody will know what
we are going to be talking about next
year.”
The Masters Football competition
began in the UK in 2000 and arrived
in this part of the world in 2008 with
the inaugural tournament held in Malaysia. It has since added Thailand, Indonesia and Brunei to the list of
hosts, and this will be expanded to include Myanmar and Vietnam next
year. The event has a staggering global coverage as it is broadcast to over
300 million homes worldwide and is
included on Man Utd TV and Liverpool TV, making it one of the largest
televised sporting events in
South-east Asia.
Last year, the event drew increased interest from sponsors, with
the likes of Standard Chartered taking up the title sponsorship in Malaysia and Thailand, and AirAsia (which
has supported the competition from
the start), Singha Beer, Coca-Cola, McDonald’s and Carlsberg also coming
on board.
The three-day football extravaganza will feature the tournament proper
at the Singapore Indoor Stadium on
Oct 14; a gala dinner featuring 30 footballing legends the next day; a Football Street Carnival, which will be
open to the public and include some
of the players; as well as an Indoor
City Golf competition on the last day.
Tickets for all categories, including
the VIP Hospitality Area, are on sale
through SISTIC.
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Top bid of $32.3m
for Bukit Batok
industrial site
By MINDY TAN

4 in 5 students in
S’pore have healthy
interest in business
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By GRACE LEONG

This is the second time
both casinos have been
rapped for failing to comply
fully with social safeguard
requirements.
In February, the two casinos were fined $385,000
for 44 instances of lapses in
their security and screening.
Of the 53 people, 17
were Singaporeans or permanent residents (PRs)
who had entered the casino
without paying the $100
entry levy. Eight others
were gamblers who paid
the levy but overstayed the
24-hour limitation period.
Twenty-three others
were allowed to enter and
remain in the casino when
they were under exclusion
orders, while five who were
aged 21 and under were allowed into the casino.
BT understands that
RWS was fined for allowing
two minors to get into the
casino, while it received
letters of censure for three
other similar lapses.
Under the Casino Control Act, casino operators
must ensure that Singaporeans and PRs pay the $100
entry levy, which allows
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CRA censures MBS
for violating gaming
equipment rules in
‘jackpot aunty’ case
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A 30-YEAR leasehold industrial site on Bukit Batok
Street 23 yesterday drew
four bids, with the top bid
coming in at $32.3 million,
or $80.03 per square foot
per plot ratio (psf ppr).
The top bid, submitted
by Soilbuild Group Holdings, beat the second-highest bid of $26.3 million or
$65.06 psf ppr put in by
Vantage Properties Pte Ltd,
which is controlled by Lim
Kim Hong and Lim Huixing.
Dominic Peters, director
of industrial and business
space at Savills, said the
top bid at the subject site
represented a fair market
price.
The prices seen at recent industrial government
land sales show that the
measures put in place by
the government to cool the
industrial market have
worked, said Tan Boon
Leong, Colliers International’s director (industrial), referring to the tender for the
30-year
leasehold,
240,745.62 sq ft plot at
Mandai Link which closed
earlier this month at
$75.25 psf ppr.
“Before all of these restrictions came into effect,

a 60-year leasehold site
would sell at twice the
amount psf ppr. The bids
are now more reasonable,”
said Mr Tan.
The regulations levied
on the industrial sector include capping of leases for
all industrial sites sold in
the Industrial Government
Land Sales programme at
30 years, and developers
not being allowed to strata
sub-divide the development
on selected sites in the first
10 years after completing
the project.
The latter restriction applies to the subject site,
which has a site area of
some 161,578 sq ft. It has a
maximum
permissible
gross plot ratio of 2.5 and is
zoned Business 1. It has a
maximum building height
of 153 metres above mean
sea level.
Said Mr Tan: “Assuming
you get $1.50 psf (prevailing leasing benchmark for
the area), you get a decent
8-9 per cent over cost.”
Capital Development Pte
Ltd and ZACD Investments
Pte Ltd put up a joint bid of
$20.65 million, or $51.12
psf ppr.
BB Consortium Pte Ltd
put in the lowest bid of
$18.3 million, or $45.30
psf ppr.

Ascendas JV to
develop phase 5
of Fusionopolis
By LEE MEIXIAN
ASCENDAS Land, a wholly
owned subsidiary of Ascendas Pte Ltd, has entered
into a joint venture (JV)
with Tokyo-based Mitsui &
Co to develop the fifth
phase of Fusionopolis.
The new JV company,
Ascendas Fusion 5, will be
held by Ascendas Land and
Mitsui in 75 per cent and
25 per cent stakes respectively. It is also established
as a special-purpose company (SPC) under Japanese
law, Ascendas said yesterday.
The partnership will
enable the project to better
cater to the increasing
number of Japanese companies expanding their footprint in Asia and looking
for business space here, Ascendas said.
Its spokeswoman said
Mitsui was a fitting partner
because of its diversified investments in various industries, including in the development of major international infrastructure.
Ascendas Fusion 5 will
develop the business park
at an estimated cost of
$370 million, which Ascendas and Mitsui will thereafter own and manage.
Construction is expected
to start at the end of 2012
and complete in Q4 2014.
The company spokeswoman said Ascendas was
responsible for masterplanning, designing and developing the project. It is also
the asset manager overseeing the marketing and leasing of the project.
It will work closely with
Mitsui on a pipeline of potential tenants for the new
development, especially
Japanese companies looking for business space in
Asia, she said.
On completion, Fusionopolis Phase 5 will be a

17-storey multi-tenanted
facility with a gross floor
area of 67,490 sq m on a
land site of 19,283 sq m
within the business park,
one north.
It is expected to provide
retail, office and workoffice-home-office (Woho)
business space to support
the operations and business growth of companies
in the infocomm technology, media, electronics, physical sciences and engineering industries.
Woho is Ascendas’ new
design concept that allows
offices to double as homes,
with each “module” accommodating two people. It
gives tenants the flexibility
to customise their own business space, though the concept is still in the process of
being finalised.
Said Mitsui’s general
manager of urban planning
and development, Reiji
Fujita: “Japanese companies are moving into Asia
and expanding their business activities as part of
their globalisation strategies.
“We are confident that
the project will meet the
needs of these companies
looking to invest in Singapore.
“Mitsui will also use its
networks, encompassing a
wide spectrum of industries, to explore and develop opportunities for further collaboration with Ascendas.”
Ascendas Land had won
the tender for Fusionopolis
Phase 5 from its parent
company, JTC Corporation,
for $172.8 million.
Development of Fusionopolis started in 2003 and
was carried out in phases.
Phases 1 and 2B were completed in 2008 and 2010 respectively, while Phases 3
and 4 are slated to be completed by 2013 and Phase
2A by 2014.

